CONDÉ NAST PARTNERS WITH TIME’S UP AND EBAY TO HOST
CHARITY AUCTION OF GOLDEN GLOBES DRESSES AND TUXEDOS
BENEFITING THE TIME’S UP LEGAL DEFENSE FUND
Starting on Friday, January 19th, shoppers can bid on the iconic red carpet looks
celebrities like Reese Witherspoon, Meryl Streep, Tracee Ellis Ross, Emma Watson and
Jude Law wore during this year’s Golden Globes.
NEW YORK – January 17, 2018 – In partnership with TIME’S UP and eBay, Condé Nast announced
today an initiative to raise funds on behalf of the TIME’S UP Legal Defense Fund by auctioning the black
dresses and tuxedos worn by various nominees, presenters and attendees from the 75th Annual Golden
Globe Awards. All funds raised from this auction will benefit the TIME’S UP Legal Defense Fund, which
helps individuals who face workplace sexual harassment connect with legal representation and public
relations assistance.
Donated by the designers, the black dresses and tuxedos represent solidarity and support for survivors of
sexual harassment and assault and were worn to raise awareness for safety and equity in the workplace
at the historic 2018 Golden Globes.
“We’re thrilled that actors and others in the entertainment industry are leading in this extraordinary way to
end the scourge of workplace sexual harassment,” said Fatima Goss Graves, President and CEO of the
National Women’s Law Center, which is administering the TIME’S UP Legal Defense Fund. “Each time
they’ve stepped up they’ve inspired more attorneys to join the TIME’S UP Legal Defense Fund and more
individuals to contribute.”
"At Condé Nast, we've always believed in the importance of swift action to support meaningful social
change,” said Anna Wintour, Artistic Director of Condé Nast and Editor-In-Chief of Vogue. “Through this
auction powered by eBay, and harnessing the compelling pull of both fashion and activism, we're hopeful
that the black dresses worn at this year's historic Golden Globe Awards will raise funds for the TIME’S UP
initiative, and serve to support the stories and voices of those who have been victims of sexual
misconduct."
Starting on Friday, January 19th through January 26 at 9 AM PST/12 PM EST, shoppers can go to
ebay.com/timesup and bid on the iconic red carpet looks celebrities like Reese Witherspoon, Meryl
Streep, Elisabeth Moss, Tracee Ellis Ross, Emma Watson and Jude Law wore during this year’s Golden
Globes thanks to generous donations made by designers like Armani, Chanel, Dior, Gucci, Marc Jacobs,
Versace and more.
“Celebrating, safeguarding and increasing diversity and inclusion is a value that is core to eBay’s culture
– as an employer and as one of the world’s leading commerce platforms,” said Devin Wenig, President
and CEO of eBay. “As a company that supports gender pay equity and believes strongly that workplace
environments should be free of offensive and hurtful behavior, we are proud to partner with the TIME’S
UP Legal Defense Fund and Condé Nast to raise funds for this important cause.”
Three of the designer dresses will be available via a sweepstakes model in which eBay users can donate
starting at $25.00 to the TIME’S UP Legal Defense Fund for a chance to win the dress of their choice.
Designers include Stella McCartney, Diane von Furstenberg and Rosie Assoulin, respectively worn by
Claire Foy, Madeline Brewer and Mandy Moore at the Golden Globes.

DESIGNERS AND CELEBRITIES DONATING THEIR DRESSES
Armani Privé– Laura Dern
Balenciaga – Salma Hayek Pinault
Brandon Maxwell - Viola Davis
Brioni - Hugh Jackman
Calvin Klein - Sarah Paulson
Chanel Haute Couture – Caitriona Balfe
Chloe – Isabelle Huppert
Diane von Furstenberg – Madeline Brewer
Dior – Michelle Pfeiffer and Elisabeth Moss
Dolce & Gabbana – Sarah Jessica Parker
Givenchy - Nicole Kidman
Gucci – Dakota Johnson, Margot Robbie, Daniel Kaluuya
Louis Vuitton –Alicia Vikander, Michelle Williams, Emma Stone
Marc Jacobs – Tracee Ellis Ross
Monse - Maggie Gyllenhaal
Prabal Gurung – Issa Rae, Kerry Washington
Prada – Diane Kruger
Oscar de la Renta – Greta Gerwig
Ralph Lauren – Shailene Woodley
Ralph & Russo - Penelope Cruz
Ronald Van Den Kemp - Emma Watson
Rosie Assoulin – Mandy Moore
Saint Laurent - Jude Law, Zoe Kravitz
Stella McCartney - Claire Foy
Tom Ford – Gal Gadot and Neil Patrick Harris
Valentino - Seth Meyers, Kate Hudson, Lily James
Vera Wang - Meryl Streep
Versace – Saorise Ronan
Zac Posen – Reese Witherspoon
About TIME’S UP Legal Defense Fund:
The TIME'S UP Legal Defense Fund, which is housed at and administered by the National Women’s Law
Center, connects those who experience sexual misconduct including assault, harassment, abuse and
related retaliation in the workplace or in trying to advance their careers with legal and public relations
assistance. The Fund will help defray legal and public relations costs in select cases based on criteria
and availability of funds. Donations to the TIME'S UP Legal Defense Fund are tax deductible through the
Direct Impact Fund, a 501(c)(3) nonprofit organization or through the National Women's Law Center, a
501(c)(3) nonprofit organization. The initiative was spearheaded by actors and others in the entertainment
industry, attorneys Tina Tchen and Roberta Kaplan, and top public relations professionals. Women in
Hollywood came together around their own experience of harassment and assault, and were moved by
the outpouring of support and solidarity against sexual harassment from women across sectors. This
inspired them to help create a Fund to help survivors of sexual harassment and retaliation in all
industries—especially low-income women and people of color. They worked together in an historic first to
design a structure that would be both inclusive and effective.
About eBay for Charity:
eBay for Charity enables members of the eBay community to connect with and support their charities
when buying or selling in the U.S. and abroad. Sellers can donate up to 100 percent of the proceeds to a
charity of their choice, while buyers can add a donation to their purchase during checkout. To date, nearly
$810 million dollars has been raised for charity by the eBay community.
About Condé Nast:
Attracting more than 120 million consumers across its industry-leading print, digital and video brands, the
company’s portfolio includes some of the most iconic titles in media: Vogue, Vanity Fair, Glamour, Brides,
Self, GQ, GQ Style, The New Yorker, Condé Nast Traveler, Allure, Architectural Digest, Bon Appétit,

Epicurious, Wired, W, Golf Digest, Golf World, Teen Vogue, Ars Technica, The Scene, Pitchfork,
Backchannel and them. The company’s newest division, Condé Nast Entertainment, was launched in
2011 to develop film, television and premium digital video programming.

For more information, please visit condenast.com and follow @CondeNast on Twitter.
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